
Commerce Faculty 

Intake capacity: 120 students per division 

No. of Divisions: 1 

Duration: 3 years full-time course spread over 6 semesters. 

• Bachelor of Commerce(B.Com): 

All subjects are compulsory. 

F.Y.B.Com. (SEM I) F.Y.B.Com. (SEM-II) 

1.Accountancy and Financial Management-I 
1. Accountancy and Financial Management -

II 
2. Commerce-I 2. Commerce –II 
3. Business Economics –I 3. Business Economics -II 
4. Business Communication- I  4. Business Communication – II 
5. Environmental Studies-I  5. Environmental Studies-II 
6. Foundation Course – I 6. Foundation Course – II 
7. Mathematical and Statistical Techniques-I 7. Mathematical and Statistical Techniques-II 

 

S.Y.B.Com. (SEM-III) S.Y.B.Com. (SEM IV) 

1. Accountancy and Financial Management-III 1. Accountancy and Financial Management-IV 

2. Introduction to Management Accounting –V 
2. Introduction to Management Accounting VI-
Auditing  

3. Commerce –III 3. Commerce -IV 

4. Business Economics-III 4. Business Economics-IV 

5. Advertising –I 5. Advertising –II 

6. Foundation Course- Contemporary Issues-III 6. Foundation Course- Contemporary Issues-IV 

7. Business Law –I 7. Business Law -II 

 

T.Y.B.Com. (SEM V) T.Y.B.Com. (SEM VI) 

1. Financial Accounting and Auditing 
Paper- Financial Accounting-VII 

1. Financial Accounting and Auditing 
Paper- Financial Accounting-IX 

2. Financial Accounting and Auditing 
Paper- Cost Accounting-VIII 

2. Financial Accounting and Auditing 
Paper- Cost Accounting-X 

3. Commerce (MHRM)-V 3. Commerce (MHRM)-VI 

4. Business Economics-V 4. Business Economics-VI 

5. Export Marketing Paper –I 5. Export Marketing Paper –II 

6. Direct and Indirect Taxation Paper-I  6. Direct and Indirect Taxation Paper –II 

 



•  B.Com (Accounting & Finance): 

  All subjects are compulsory. 

F.Y.B.A.F (SEM I) F.Y.B.A.F (SEM II) 

Financial Accounting Paper I Financial Accounting – Special Accounting Areas II 

Introduction and Element 

Cost I 

Auditing – Introduction, and Planning I 

Financial Management Taxation (Indirect Taxes) I 

Business Communication I Business Law – Business Regulatory Framework I 

Foundation Course I Foundation Course II 

Business Environment I Business Communication – Applications in Business II 

Business Economics I Business Mathematics I 

 

S.Y.B.A.F (SEM III) S.Y.B.A.F (SEM IV) 

Information Technology in Accountancy I Financial Accounting IV 

Financial Market Operations Information Technology in Accountancy II 

Business Law – Business Regulatory 

Framework II 

Taxation (Indirect Taxes) I 

Business Economics II Business Law – Business Regulatory Framework I 

Financial Accounting III Foundation Course II 

Cost Accounting II Business Communication – Applications in Business 

II 

Taxation II Business Mathematics I 

 

T.Y.B.A.F (SEM V) T.Y.B.A.F (SEM VI) 

Financial Accounting V Financial Accounting VI 

Cost Accounting III Cost Accounting IV 

Taxation (Direct Taxes I) III Taxation (Direct Taxes II) IV 

Auditing III Financial Accounting VII 

Management Applications II Economics (Indian Economy) III 



Financial Management III Financial Management IV 

 

 

 

 

• B.Com (Banking & Insurance): 

All subjects are compulsory. 

F.Y.B.B.I (SEM I) F.Y.B.B.I (SEM II) 

Environment and Management of Financial 

Services 

Principles and Practices of Banking & Insurance 

Principles of Management Financial Accounting II 

Financial Accounting I Business Communication II 

Foundation Course I Foundation Course II 

Business Economics I Organizational Behaviour 

Quantitative Methods I Quantitative Methods II 

Business Communication I Business Law 

 

S.Y.B.B.I (SEM III) S.Y.B.B.I (SEM IV) 

Laws governing Banking and Insurance Universal Banking 

Information Technology in Banking & 

Insurance I 

Information Technology in Banking & Insurance II 

Financial Market (Equity, Debt, Forex, 

Derivatives) 

Corporate Law and Laws governing Capital Market 

Taxation of Financial Services Business Economics II 

Financial Management I Financial Management II 

Management Accounting I Financial Market (Equity, Debt, Forex, Derivatives) 

Mutual Fund Management Wealth Management 

 



T.Y.B.B.I (SEM V) T.Y.B.B.I (SEM VI) 

Marketing in Banking & Insurance Strategic Management 

Financial Services Management Central Banking 

International Banking and Finance International Business 

Financial Reporting & Analysis Human Resource Management 

Security Analysis and Portfolio Management Business Ethics and Corporate Governance 

Auditing Turnaround Management 

Banking Project Insurance Project 

 

 

 

 

 

 

• Bachelor of Management Studies (B.M.S) 

 

F.Y.B.M.S (SEM I) F.Y.B.M.S (SEM II) 

Foundation of Human Skills Business Environment 
Introduction to Financial 
Accounts Industrial Law 
Business Law - I 3. Business Economics -II 
Business Statistics 4.Business Communication – II 
Foundation Course -I 5.Environmental Studies-II 
Business Communication – I 6. Foundation Course – II 
Business Economics 7.Mathematical and Statistical Techniques-II 

 

S.Y.B.M.S (SEM III) S.Y.B.M.S (SEM IV) 

IT in Business Management Business Economics II 
Environmental Management Business Research Methods 
Business Planning and Entrepreneurial 
Management Foundation Course 



Accounting for Managerial Decisions  

Strategic Management IT in Business Management II 

Elective (Human Resource) Elective (Human Resource) 
Motivation & Leadership(HR) HR Planning and Information System 
Recruitement & Selection(HR) Training and Development in HRM 

Elective (Marketing) Elective (Marketing) 
Consumer Behaviour EVENT MARKETING 
Advertising TOURISM MARKETING 

 

T.Y.B.M.S (SEM V) T.Y.B.M.S (SEM VI) 

Logistics and Supply Chain Management Operation Research 
Corporate communication & public relation Project Work 
Elective (Finance) Elective (Finance) 
Risk Management Financial Rural Development 
Investment Analysis Portfolio Management International Finance  
Wealth Management Innovative Financial Services 
Commodity & Derivatives market Project Management 
Elective (Human Resource) Elective (Human Resource) 
Finance for HR Professional & Compensation 
Management HRM in Global Prospective 
Strategic HRM & HR policies Organizational Development 
Performance Management & Career Planning HRM in Service Sector Management 
Industrial Relations Workforce Diversity 
Elective (Marketing) Elective (Marketing) 
Service Marketing Brand Management 
E-Commerce and Digital Marketing Retail Management 
Sales & Distribution Management International Marketing 
Customer Relationship Management Media Planning & Management 

 

 


